


The Heart of the Publishing Industry
Content has been at the heart of the publishing industry from its inception. 
While business models, distribution platforms and media technologies 
undergo challenging and rapid change, the basic tenet of publishing, that 
‘content is king’, remains at the heart of our industry.

This year’s Publish program provides us with a timely reminder of this 
despite the plethora of technologies and business models available to 
publishers to connect audiences and advertisers through their content.

Social media and search giants continue to dominate the environment we 
work and live in. Our Burning Platforms panel will explore whether these 
powerhouses are friend or foe through a variety of perspectives.

We will also explore how content marketing is challenging the relationship between brands, publishers 
and agencies through several sessions, and attempt to reveal who does content marketing better, 
publishers or agencies, in a debate with leading industry experts. 

Success metrics when it comes to content marketing are of the utmost importance. This year’s 
conference will explore how best to determine the success of your content and examine new 
technologies that will ultimately help monetise it.

The business of publishing remains a key theme of Publish as we explore fresh business models and 
technologies that generate new opportunities for publishers to create revenue. From unlocking the 
value of evergreen content to using video and podcasts more effectively, Publish will energise the 
industry with new and exciting ideas.

This is encapsulated in our international keynote, where Roshni Mahtani, founder of Tickled Media, will 
share her story about how she built Asia’s leading parenting media network without relying on  
banner ads.

We end the day with one of the most important topics effecting our industry at the moment, trust. Our 
diverse, expert panel will explore issues such as fake news and online ad fraud, the impact it’s having 
on business and what we all need to do to rebuild the trust that used to make our industry shine.

We hope that you leave today with a renewed confidence and a notebook full of great ideas that will 
continue to transform our industry and ensure that content is king for years to come.

Paul Dovas 
Curator,  

Mumbrella Publish
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PLENARY

8:30am Welcome – Paul Dovas, Curator

8:35am Burning Platforms? The Future of Publishers’ Relationships with the Social 
and Search Giants

9:55am The State of Content Marketing in 2017

10:35am Morning Tea

STREAM ONE STREAM TWO

11:05am
Are You Making the Most of Your 
Email Database?

How to Measure the Success of  
Your Content

11:55am Reinventing the Publishing Model
How Brands are Using Print in the 
Battle for Attention

12:40pm Lunch

STREAM ONE STREAM TWO

1:25pm Pubtech: What the Next 12 Months 
Looks Like for Publishing Technology

Managing Bachelorettes and 
Budgets: How to Make Great Video 
Without Breaking the Bank 

2:00pm Beyond Satire: How Funny News 
Became Big Business

Who is the Content King? In-House 
Versus Agency

2:50pm How to Engage Better with Agencies 
and Advertisers

How to Make Good Podcasts (And 
How to Get Them Heard)

3:30pm Afternoon Tea

PLENARY

3:55pm Keynote: How to be a Profitable Publisher Without Running Display Ads

4:45pm Fake News and Fake Views: Can We Rebuild Trust in the Media?

5:30pm Networking Drinks

Curated and Presented by Sponsor:



8:35am
Burning Platforms? The Future of Publishers’ Relationships with the Social and Search Giants
Many publishers have a love-hate relationship with the likes of Google and Facebook, using them to build audiences but wary of their iron grip on digital revenues. 
The failure of innovations like Apple News, Facebook Instant Articles and Google’s MMP to drive meaningful revenues has led several to publicly end participation. This 
session will explore the issues and solutions from a range of perspectives, looking at how publishers can use these platforms constructively, and profitably.

Flip Prior
Social Media Strategist,  

ABC Audiences

Matt Rowley
Chief Revenue Officer,  

Australian Metro  
Publishing,  

Fairfax Media

Simon Crerar
Editor-in-Chief &  
General Manager,  
Buzzfeed Australia

Nicholas Gray
CEO,  

The Australian

JJ Eastwood
CEO, 

Huffpost Australia

Alex Hayes
Publisher –  

Live & Bespoke,  
Mumbrella

(Moderator)

9:55am
The State of Content Marketing in 2017
As the role of content marketing continues to mature, the concepts of success are changing as new models and relationships are opening up between brands, 
publishers and agencies. In this session Todd Wheatland, one of the global pioneers of content marketing, will showcase a handful of exceptional programs and 
campaigns from around the world and point to how they signal an evolution in thinking about the role of content.

Todd Wheatland
Chief Advisor,  

Strategy & Content,  
Isentia

Paul Dovas
Founder,  

Dovas Digital
(Moderator)

8:30am Welcome – Paul Dovas, Curator

Book your ticket to breakfast today.
On October 25 at Pier One Sydney, sit down 
for breakfast and listen to an expert panel 
discussing what skills and mindsets are 
required for the modern marketer.

As we face the pressures of data overload, consumer demands, 
heightened accountability demands, and ever-evolving 

technologies, it can be difficult to know what will actually help 
marketers succeed in this new world. 



10:35am Morning Tea

11:05am
Stream One

Are You Making the Most of Your Email Database?
While many publishers connect with their readers via regular newsletters, few are making the most of the opportunities that this intimate point of connection can 
create. In this session we’ll hear from an editorial expert on getting the best click throughs for your updates, a data guru on mining for more information and a 
marketer on how publishers can use this audience to sell events, products and more to an already loyal group of consumers. 

Danika Porter
Head of Marketing,  

Mumbrella

Carl Chambers
Regional Director APAC,  

Adestra

Mike Bruce
News Editor,  

The New Daily

Ross Macrae
Senior Solutions Architect, 

Marketsoft

Alex Hayes
Publisher –  

Live & Bespoke,  
Mumbrella

(Moderator)

11:55am
Stream One

Reinventing the Publishing Model
As traditional business models continue to struggle in a fragmented media environment, publishers are under increasing pressure to seek out new revenue 
opportunities to survive. This panel will take an in-depth look at real-life examples of publishers who have tapped into new revenue streams by leveraging their 
strengths and expanding their horizons to grow their businesses.

Richard Lindley
CEO,  

Realview

Amie Larter
Content Director,  

Octomedia

David McKeague
CSO & Co-Founder,  

Incoming Media

Susannah George
Founder,  

The Urban List

Chris Ellis
Partner, 

Blue Road
(Moderator)

Stream Two

How to Measure the Success of Your Content
While content marketing is seeing substantial growth, brands and publishers are still looking for the holy grail when it comes to measuring the impact of that content. 
From dwell time to views and click-through to sentiment measurements, each campaign has a different measure of success. In this session a panel of publishers and 
agencies will discuss what metrics they have used, how they are measuring it and how they agree with partners what they are going to measure.

Gereurd Roberts
CEO,  

Pacific Magazines

Phil Tarrant
CEO,  

Momentum Media

Alice Kimberley
Head of Strategy  

and Insights,  
VICE

Damian Francis
Head of Event Content,  

Mumbrella
(Moderator)

Stream Two

How Brands are Using Print in the Battle for Attention
We’ve all heard the dire predictions about the imminent death of magazines. Yet, as far as brands are concerned, print is alive and well, with the likes of David 
Jones, Flight Centre and APT all investing in printed magazines. This session will explore why brands see print magazines as a critical tool in the battle for consumer 
attention and how they justify the investment in a highly measurable digital world.

Deborah Bibby
Editor-in-Chief  

Jones Magazine  
(David Jones/Medium Rare)

Fiona Corsie
Content Marketing 

Manager,  
APT Travel Group (ATG)

Cassie Laffey
Content & Publications 

Manager,  
Flight Centre Travel Group

Natalie Taylor
National Sales Director 

Publications & Catalogue 
Group, BlueStar Group

Rob Gallagher
CEO,  

Adventures Group 
Holdings

Lauren Quaintance
Head of Content,  

Story(ation)
(Moderator)

Curated and Presented 
by Sponsor:



Leading the print revolution
As proud producers of many leading Australian publications, we are 
passionate about print. It’s what drives us to go further, partnering with 
every customer to deliver better solutions.

We are innovators who always question and push boundaries. Who explore 
the power of possibility by continuously investing in the latest technologies 
and processes to improve speed to market, quality, and consistency.  

We are creative, generating ideas and workshopping with our customers 
to ensure their publications are as engaging, surprising, and compelling 
as possible. Every day we print, partner, innovate, and create new ideas. 
And that’s not just what we do – it’s who we are. 

Contact us today to see what Blue Star WEB can do for you.

printer PARTNER
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Contact
Call: 02 9748 0020
Sales Manager Natalie Taylor: 0420 985 702
bluestarweb@bluestargroup.com.au
www.ivegroup.com.au

INNOVATOR IDEAS CREATOR
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1:25pm
Stream One

Pubtech: What the Next 12 Months Looks Like for Publishing Technology
In this presentation, technology consultant Tim Lovitt will dive into publishing and advertising tech to reveal the latest platforms, disruptive tactics and best-in-class 
strategies that will shape the industry in the next year. What will the publishing business of the future look like and how will it change the way that publishers and 
advertisers work together? What new opportunities will be created through the latest innovations in the space? 

Tim Lovitt
Founder,  

The Iani Group

2:00pm
Stream One

Beyond Satire: How Funny News Became Big Business
Local publishers like The Shovel and The Betoota Advocate have created cult followings and started working with brands, while mainstream publishers like Domain 
have also found success with their own satirical content. In this session we’ll hear from the people behind the brands about their business and audience growth 
strategies, working on brand content, how far they are prepared to go in the name of comedy, and what the challenges are for more serious news brands in playing in 
this space? 

James Schloeffel
Head Writer,  
The Shovel

Piers Grove
Publisher,  

The Betoota Advocate

Melina Cruickshank
Chief Editorial &  

Marketing Officer,  
Domain

Paul Dovas
Founder,  

Dovas Digital
(Moderator)

Stream Two

Managing Bachelorettes and Budgets: How to Make Great Video Without Breaking the Bank
The new generation of consumers engage and communicate using video, but stopping their scrolling thumbs on your video and producing a meaningful commercial 
outcome is more challenging than ever. In this session, managing editor of Gen Z-oriented publisher Punkee, Tom Pitney, will reveal the secrets behind the startup 
site’s phenomenal success, and how they put video at the core of its model to drive incredible results.

Tom Pitney
Managing Editor,  

Punkee

Stream Two

Who is the Content King? In-House Versus Agency
Is the era of content marketing agencies over? Should marketers go straight to the source for the most effective branded content? Content has evolved substantially 
over the past few years and the cream is certainly rising. A panel of content experts will discuss the breaking trends in content creation and placement, with a focus 
on who is best placed to create branded content and deliver audiences; content agencies or in-house teams?

Kate Cox
Commercial Content 

Director, Fairfax Media

Bobbi Mahlab
Managing Director,  

Mahlab

Alexandra Tselios
MD & Publisher,  
The Big Smoke

Matt Allison
Head of Global Content  

Strategy ANZ, Bupa

Adam Thorn
Bespoke Editor,  

Mumbrella
(Moderator)

12:40pm Lunch



Email takes more than technology
Change is rapid in the digital world.  You need powerful technology as 
well as award winning proactive client support! 

For more than a decade, we have been providing marketers with a powerful 
email technology paired with obsessive award winning client support.  This has 
enabled marketers worldwide to engage with their customers and deliver 
fantastic return on investment.  From our connections to your wider MARTECH 
landscape, to a customized environment, Adestra is a global leader in software 
and service.

We’re not just a Software as a Service, 
we’re Software AND a Service!

Contact us: 
moreinfo@adestra.com.au

1300 993 579



PERFORMANCE DEMANDS
INTELLIGENCE

FOR MORE ON WEB AND MOBILE PERFORMANCE 
VISIT WWW.AKAMAI.COM

RESPONSIVE DESIGN 
CHANGING YOUR VIEW ON IMAGES

63% of Page Weight Comes from Web Images.

2:50pm
Stream One
How to Engage Better with Agencies and Advertisers 
The media world is complicated, and finding the right narrative to cut-through and sell your product to marketers and agencies can be challenging. In this session 
Magazine Networks’ Mary Ann Azer will outline the most effective sales narrative for the medium with take-away facts and figures followed by a panel discussion 
with the sales heads for two of Australia’s biggest publishers and a media agency executive on what really creates cut-through in a noisy environment.

Nicole Bence
Commercial Strategy &  

Solutions Director, 
Pacific Magazines

Paul Blackburn
General Manager,  

Key Accounts NSW,  
News Corp

Virginia Hyland
Founder & Principal,  

HYLAND Communications  
Group

Mary Ann Azer
Executive Director,  
Magazine Networks

(Moderator)

Stream Two
How to Make Good Podcasts (And How to Get Them Heard)
In the last three years podcasts have lead the audio renaissance, with leading publishers and brands leaping at the opportunity to deliver content, and messages, 
straight into the consumer’s ear. But for every Serial, Bowraville and The Message, dozens more pass by without notice. In this session, world-leading audio expert 
Ralph van Dijk will examine examples of some of the best and most successful podcasts in the world right now, and unpack the elements that make them such a hit 
with audiences.

Ralph van Dijk
Founder,  
Eardrum

3:30pm Afternoon Tea



Get the marketing 
science secrets at 

Mumbrella  
MSIX

Marketing and behavioural sciences can sound complicated. But it doesn’t 
have to be overwhelming. At Mumbrella MSIX you’ll learn how to use data 
and an evidence-based approach to make your marketing decisions.

What’s Wrong With Marketing Today 
– And Who’s Getting it Right?

November 3, 2017 | Powerhouse Museum, Sydney

Hear from Professor Byron Sharp, Director of the Ehrenberg-Bass 
Institute, who will open Mumbrella MSIX. He will be exploring the 

distractions that are undermining marketing effectiveness, including 
brand purpose, emotional engagement and programmatic  

ad technology.

PERFORMANCE DEMANDS
INTELLIGENCE

FOR MORE ON WEB AND MOBILE PERFORMANCE 
VISIT WWW.AKAMAI.COM

RESPONSIVE DESIGN 
CHANGING YOUR VIEW ON IMAGES

63% of Page Weight Comes from Web Images.

3:55pm
Keynote: How to be a Profitable Publisher Without Running Display Ads
In 2009 Roshni Mahtani discovered there was a lack of information online about raising children from an Asian perspective, leading to the creation of  
theAsianparent.com and a string of other sites under the Tickled Media banner spanning across Asia, which use a business model focused on content marketing 
rather than traditional display ads. In this keynote, she will share how her business was built across the verticals of market research, insights and content creation to 
create a successful publishing business.

Roshni Mahtani
Founder,  

Tickled Media

Zoe Samios
Reporter,  
Mumbrella

(Moderator)

4:45pm
Fake News and Fake Views: Can We Rebuild Trust in the Media?
The media has never been in a more precarious position in terms of trust – from all sides. After all, ‘fake news’ was the 2016 Macquarie Dictionary Word of the Year. 
But it’s not just readers who are wary of publishers at the moment. Recent scandals around measurement have put marketers on alert and created major questions 
about the value of traditional and online media. This panel will examine the consumer and industry trust issues and what the industry can do to win trust back.

Chris Janz
Managing Director,  
Australian Metro  

Publishing, Fairfax Media

Steve Allen
Principal,  

Fusion Strategy

Michele Levine
CEO,  

Roy Morgan

Josanne Ryan
CEO,  

Audited Media Association 
of Australia (AMAA)

Ros Allison
Media Buying &  

Communications,  
IAG

Tim Burrowes
Content Director,  

Mumbrella
(Moderator)

5:30pm Networking Drinks



#????????????
linkedin.com/groups/??????????

mumbrella.com.au/???????

August 10, 2017  |  Doltone House Hyde Park

#MumbrellaPublish
linkedin.com/groups/7067324

mumbrella.com.au/publish

October 19, 2017  |  The Westin Sydney


