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Welcome to the Mumbrella Automotive Marketing Summit, a new conference for 
marketers and retailers working in the automotive industry.

The summit brings together leading local and international experts who will navigate 
through the complexities and disruption facing automotive brand marketers, 
retailers, media, creative agencies, digital agencies, PR professionals and the complex 
ecosystem that supports their industry.

The electric car, driverless vehicles and ride-share economy are all featured in the 
program as all are having an impact on automotive brands, redefining the way 
customers connect with automotive brands.

The future of mobility cannot be ignored as it affects the core function of automotive 
marketing – to sell more vehicles. A shift from motor vehicle ownership to motor vehicle access forces a 
rethink, not only on how to engage with customers, but the very essence of who your customers are. 

Over the day, we will explore the challenges facing automotive marketers as they tackle the new mobility 
paradigm, delve deep into what it means for automotive brands and provide valuable insights and learnings 
on how to navigate the uncertain future.

Topics include an overview of the latest automotive marketing trends, the role of telematics and data 
in automotive sales and marketing, how to bring your automotive brand to life, the latest approaches to 
automotive advertising and content marketing, and everything you need to know to make the most of the 
opportunities that will avail themselves as the dust settles on the car 2.0.

We hope you enjoy today and look forward to seeing you next year.

Paul Dovas
Curator, Automotive 
Marketing Summit

HEADLINE SPONSOR

SPONSORS

SUPPORTERS

MUMBRELLA’S LITTLE BLACK BOOK
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PLENARY

8:25am Welcome – Paul Dovas, Curator

8:30am The Data Download: Media Spend and Consumer Trends

9:00am Keynote: The Future of Mobility – Ford Australia

10:00am Fireside Chat with Sean Buckley

10:30am Morning Tea

STREAM ONE STREAM TWO

11:00am
Discovery – Winning New Auto Customers Why Automotive is Increasing Investment 

in Brand Experience 

11:45am
What’s Wrong with Auto Advertising Why Car Makers Are Struggling to Satisfy 

Women

12:15pm
Telematics, Amazon & Driverless Trucks: 
The Future of the Commercial Vehicle Market

Re-Imagining the Sales Process: 
Do Automotive Marketers Really Understand 
the Car Buyer?

12:45pm Lunch

STREAM ONE STREAM TWO

1:30pm
Data is the New Oil Panel Discussion: Abandoning the Hard Sell – 

Content Marketing, Automotive Style

2:15pm
Best Practice Marketing Automation: 10 
Lessons to Help You Win and Keep More 
Customers

Case Study: Isuzu Ready for Work – 
Repositioning the Truck

2:45pm
The Sharing Economy: A Marketer’s Friend 
or Foe?

How Automotive Manufacturers Can Help 
Dealers Tackle Their Marketing Challenges

3:15pm Afternoon Tea

PLENARY

3:45pm Keynote: Marketing the Car Without a Tail Pipe – 
Automotive Marketing Under a New Mobility Paradigm 

4:30pm Hands On with the Self-Driving Car

4:50pm Closing Panel: Surviving in the New Automotive Ecosystem

5:20pm Networking Drinks

Curated and presented 
by Headline Sponsor:

Curated and presented 
by Sponsor:

Curated and 
presented by Sponsor:
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8:30am

The Data Download: Media Spend and Consumer Trends

In this session, find out from SMI how automotive marketers are spending their budgets, and learn from 
Potentiate what factors are currently driving car buyers. From traditional platforms to social and search, 
where is the spend really going? Are we seeing a return to TV and radio? Are outdoor and digital still 
motoring ahead? Is print continuing to decline in the segment? Data intelligence company Potentiate will 
share auto industry research on the buying habits of Australian car owners and what that means to the 
automotive marketer.

Jane Schulze
Managing Director 

ANZ, Standard 
Media Index

Ben Sullivan
Group Director  

Insights & Innovation, 
Potentiate

9:00am

Keynote: The Future of Mobility – Ford Australia

Australia is on the cusp of a mobility revolution, rivalled only by the introduction of the automobile more 
than 110 years ago. This will bring forward a focus on alternative, sustainable mobility options such as 
multi-modal transportation and ride-sharing solutions. For many Australians this will mean a shift away 
from traditional car ownership towards a different way of moving. Ford is globally working to solve critical 
mobility problems by changing the way the world moves through transformational thinking and by evolving 
to an automotive and mobility company.

Graeme Whickman
President & CEO, 
Ford Australia & 

New Zealand

Alex Hayes
Publisher – Live & 

Bespoke, Mumbrella
(Moderator)

8:25am Welcome – Paul Dovas, Curator

RACV Half Page Ad
Curated and presented 
by Headline Sponsor:

2.1 million members in 75%  
of Victorian homes.

Most read magazine in  
Victoria (IPSOS EMMA April 17).

Quality, trusted brand  
environment.

1300 133 113
advertise@royalauto.com.au

ADVERTISE
WITH RACV
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10:00am

Fireside Chat with Sean Buckley

In a fireside chat, Ultra Tune’s Executive Chairman, Sean Buckley, will explain the company’s recent 
marketing pushes, after racking up the most complaints of any advertiser in Australia last year. This 
conversation will discuss how a strategy of deliberately courting controversy, and triggering a backlash 
from women’s groups, have impacted the brand at a time when most marketers are becoming more 
conservative in their approach.

Sean Buckley
Executive Chairman, 

Ultra Tune

Vivienne Kelly
Editor, Mumbrella

(Moderator)

10:30am Morning Tea

RACV Half Page Ad

2.1 million members in 75%  
of Victorian homes.

Most read magazine in  
Victoria (IPSOS EMMA April 17).

Quality, trusted brand  
environment.

1300 133 113
advertise@royalauto.com.au

ADVERTISE
WITH RACV
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11:00am

Stream One

Discovery – Winning New Auto Customers

Internet user behaviour is changing. More than half of the content we consume we did not search for. How 
can marketers have their content including products and services discovered in the new web. Content 
discovery on the open web is an alternative to social media and can drive higher engagement as well 
as ROI. Learn how to engage with users on the new web and see case studies from related automotive 
businesses.

Joe France
Country Manager, 
Taboola Australia

Stream Two

Why Automotive is Increasing Investment in Brand Experience 

Brand experience is no longer seen as a soft investment in building long-term brand equity, but as a 
direct, measurable driver of sales performance. Hear why two very different automotive companies view 
brand experience as a business solution, not just a marketing channel. Drawing from examples including 
the Formula One Australian F1 Grand Prix, find out how these measurable experiences are developed and 
delivered in Australia and why they’re being recognised and rolled out internationally.

Terri Golder
Head of Marketing 
Communications, 
Renault Australia

David Simpson
Country Manager, 

ANZ, Bentley Motors

Taryn Atkinson
Client Services 

Director, Neonormal
(Moderator)

Curated and presented 
by Sponsor:
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11:45am

Stream One

What’s Wrong with Auto Advertising

Generic, bland and fainthearted. When did looking and sounding like your competitor become a thing? With 
a few notable exceptions, most brands are content to just cruise along in the slow lane. Are brands really 
too frightened to stomp on the accelerator, or is automotive advertising simply unsure of which direction 
to go next? One of Australia’s most experienced creatives - and car buff - Frank Morabito presents the case 
for the prosecution on the state of auto advertising, and offers practical pointers on how to do it better.

Frank Morabito
Executive Creative 
Director & Partner, 
Spinach Advertising

Stream Two

Why Car Makers Are Struggling to Satisfy Women

Women are now the major influencers of all cars purchased in the US and are the fastest-growing segment 
of buyers for new and used cars. That trend is taking hold in Australia with research already showing that 
major events in women’s lives such as having a baby, changing jobs or buying a house increases the intent 
to purchase a new car significantly. Explore what influences women when it comes to making automotive 
purchases and how you can create customers for your brand.

Fiorella Di Santo
Director of Sales, 

Bauer Media
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FUEL FORTHOUGHT!

Insights into the future of auto marketing
- we’re helping you get your fill  today
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FUEL FORTHOUGHT!

Insights into the future of auto marketing
- we’re helping you get your fill  today
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12:45pm Lunch

12:15pm

Stream One

Telematics, Amazon & Driverless Trucks: The Future of the Commercial Vehicle Market

Commercial vehicles represent a large segment of the Australian automotive market and like the passenger 
vehicle market, it too faces challenges from disruptive technologies and changes to the ‘last-mile’ online 
freight from the arrival of Amazon to our shores. Hear from industry expert marketer, Bill Gillespie, on what 
this means to marketers of commercial vehicles, how Hino are meeting the challenges and how data will 
play a vital role in ensuring they remain competitive.

Bill Gillespie
GM, Brand & Franchise 

Development, Hino 
Motor Sales Australia

Stream Two

Re-Imagining the Sales Process: Do Automotive Marketers Really Understand the Car Buyer?

Is the romance of owning a motor vehicle dead? Millennials and future generations have not bought into 
the ‘fun’ associated with driving and are increasingly likely to opt for the convenience of a rideshare option 
rather than ownership. Yet, the automotive industry remains focused on driving loyalty and a customer 
relationship based on buying, owning and re-buying.

Simon Van Wyk
Managing Director, 

MediaDigitalX

Auto_Program_PRINT v3.indd   10 18/08/2017   4:27 pm



1:30pm

Stream One

Data is the New Oil

The Economist stated that data is the new oil: a driver of growth and change, making it one of the most 
valuable commodities in the world. In this session, we explore how the internet has made data abundant, 
ubiquitous and far more valuable, and outline the technologies which will allow businesses to extract more 
value from data. Connectivity and digitisation is the number one trend in the automotive industry enabling 
value creation, the development of smarter brands and introduction of new services.

Cathy Collins
Industry Head, 

Automotive, 
Google 

Stream Two

Panel Discussion: Abandoning the Hard Sell – Content Marketing, Automotive Style

It’s no secret that more and more brands are turning to content marketing to deal with the impact of 
disruptive technology on media and advertising. The automotive industry is no exception as automotive 
brands are increasingly embracing the resurgence of content marketing. Our panel of content marketing 
experts will delve into the latest strategies, techniques and technologies utilised by automotive marketers.

Ted Bergeron
Head of Automotive 

ANZ, Facebook 
& Instagram

Scott Bradley
Director & Managing 

Partner,
Rotor Studios

Miguel Garcia
Head of Strategy 
& Client Services, 

Kontended

Liz Martin
Customer Relationship 
& Marketing Manager, 

Col Crawford 
Lifestyle Cars

Alexandra Tselios
Founder & Publisher, 

The Big Smoke
(Moderator)
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2:15pm

Stream One

Best Practice Marketing Automation: 10 Lessons to Help You Win and Keep More Customers

Automotive manufacturers and dealers want to strengthen their relationships with drivers so their 
businesses can grow and survive. Engaging their customers through omnichannel, personalised marketing 
is a must, but many struggle. While the theory and strategy are easy to put into a presentation, making 
them work in the real world is what matters. What are the lessons, gotchas and opportunities in customer-
journey marketing garnered from over eight years deploying hundreds of marketing automation journeys 
for major automotive brands across the region? 

Jarther Taylor
Chief Executive 

Officer, 
Datarati

Stream Two

Case Study: Isuzu Ready for Work – Repositioning the Truck

Commercial vehicles manufacturer, Isuzu Australia, along with their agency, Fenton Stephens Melbourne, 
will outline how they took on the challenge of promoting the benefits of ‘ready-to-work’ Isuzu Trucks as 
alternatives to the all-conquering ute. The campaign, which features Aussie icon, actor and comedian 
Shane Jacobson, also aimed to engage small business people.

Michael McLean
Head of Marketing & 

Customer 
Experience, 

Isuzu Australia
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2:45pm

Stream One

The Sharing Economy: A Marketer’s Friend or Foe?

Car sharing and peer-to-peer rentals are disrupting the car rental industry and challenging traditional 
notions of car ownership. On the surface, they may pose a major threat to automotive manufacturers, 
but they also present a great opportunity for automotive marketers to embrace change and connect with 
customers in new ways. Hear from Chris Noone, CEO of DriveMyCar, which has recently collaborated with 
Uber, RACV, Subaru and Trivett - about how automotive brands have leveraged peer-to-peer rentals to 
deliver an innovative approach to experiential marketing.

Chris Noone
Chief Executive 

Officer, 
DriveMyCar

Stream Two

How Automotive Manufacturers Can Help Dealers Tackle Their Marketing Challenges

The world of dealer marketing is changing with the car buying journey now firmly in the control of 
the buyer. Many automotive dealers lack the knowledge and skills to market effectively and deliver a return 
on their marketing investment. Automotive manufacturers can play a crucial role in giving their dealer 
network the tools, capability and confidence to market effectively. When their marketing works, dealers 
are more likely to invest in it to drive their business, creating a bigger marketing footprint for automotive 
brands.

Adrian Richards
Managing Partner - 

Local Area Marketing, 
The Station Agency
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3:45pm

Keynote: Marketing the Car Without a Tail Pipe – Automotive Marketing Under a New 
Mobility Paradigm 
While Australia is lagging behind in the uptake of the new mobility paradigm, there are lessons to be learnt 
from overseas markets that are showing a shift. What lessons can the Australian automotive market learn 
from the launch of the electric vehicle overseas? What are the challenges and opportunities associated 
with an alternative propulsion system, data and connectivity, the impact of car-sharing and autonomous 
driving? And what does this mean to marketers tasked with changing the thinking of consumers to 
establish the electric car as the vehicle of choice?

Mark Harland
Executive Director 
Marketing, General 

Motors Holden/
General Motors 
International

Paul Dovas
Founder, Dovas 

Digital & Automotive 
Marketing Summit 

Curator
(Moderator)

4:30pm

Hands On with the Self-Driving Car

The prospect of the widespread adoption of self-driving cars presents an unprecedented disruptive 
challenge for industry, government and society. Central to this challenge is the diverse range of 
technological approaches being proposed as solutions, all of which have drastically different effects on 
government, industry and society. In this presentation leading robotics researcher Professor Michael 
Milford will provide an overview of leading approaches and the likely impact they will have on the industry 
and automotive marketing.

Professor 
Michael Milford

Queensland University 
of Technology

3:15pm Afternoon Tea

Curated and presented 
by Sponsor:
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4:50pm

Closing Panel: Surviving in the New Automotive Ecosystem

New technologies and business models are challenging automotive brands, disrupting their markets and 
forcing a reset of how they serve their customers. This unprecedented upheaval will play havoc with 
traditional marketing practices putting pressure on automotive marketers to adopt new paradigms if the 
brands they represent are to survive. A diverse panel of automotive marketers and experts will address the 
opportunities and challenges automotive marketers are likely to face in a brave new world dominated by 
electric cars, self-driving vehicles and a rethink on car ownership.

Mark Harland
Executive Director 
Marketing, General 

Motors Holden/
General Motors 
International

Professor 
Michael Milford

Queensland University 
of Technology

Beth Powell,
Author, 

Speaker & Coach, 
Drive More Business

Lisa Qi
Co-Founder, 

Share With Oscar

Paul Wallbank
News Editor, 
Mumbrella

(Moderator)

5:20pm Networking Drinks

Book by 
September 20 
for earlybird 

tickets

Mumbrella MSIX is   the only conference in Australia that brings together 
marketing sciences with the traditional power of creativity and intuition

What’s Wrong With Marketing Today – And Who’s 
Getting it Right?

Hear from Professor Byron Sharp, Director of the Ehrenberg-Bass 
Institute, who will open Mumbrella MSIX. He will be exploring 

the distractions that are undermining marketing e�ectiveness, 
including brand purpose, emotional engagement and 

programmatic ad technology.
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#MumbrellaAutomotive
linkedin.com/groups/13544310
mumbrella.com.au/automotive

August 23, 2017  |  Amora Hotel Jamison Sydney
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